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ProfileOptimizing Your

OVERVIEW
LinkedIn is a professional networking platform used to build professional 

relationships, grow your personal brand and professional image, as well as 
conduct employer and industry research.

Top Profile 
Tips

• Headline should state who you are, what you do, and provide general background line.  
 “MBA Candidate at The Wharton School | Focus in technology and a background in project
 management”
• Summary should provide an overview of your background and current focus
 

Professional 
Introduction

CREATING YOUR PROFILE 

 Ì “Prior to Wharton, was “X 
title” at “X company”  [use 
strong words: managing, 
leading…] 

• List your strengths and important 
skills that relate to your background 
and future industry/function

• Be clear and concise
• 3-4 separate paragraphs, 1-2 

sentences max

• Use a professional headshot
• Write profile in first person
• Update regularly
• Share relevant industry news,

articles and blogs twice monthly
• Customize your profile URL 

PROFESSIONAL 

HEADSHOT

WhartonMBACM



•  School, degree, area of study, year, relevant
organizations

 Ì VP of Career Reps, Technology Club

• Add skills that are relevant to your
experience

 Ì These tags will come up when a 
recruiter searches for those specific 
skills
 Ì Connect with current/past colleagues 

– endorsements are a plus 

Experience

Interests/Following

• Title and company where you have worked
• Short description, 1-2 sentences. List

 important or relevant projects and quantify
results, if possible

 Ì “Led a team of #, increased revenue by %, 
developed X project…”

• Share any relevant media (videos,
presentations, websites, etc.)

Education

Featured Skills/ 
Endorsements

Your featured skills and endorsements 
are what make you visible to a recruiter!

 These are important to showcase your 
top skills

• Follow relevant companies and influencers in 
your target industries

• Like and share relevant posts and blogs



• Be professional. Use proper spelling and grammar
• Be mindful of your privacy settings before searching for other profiles
• Connect with family, friends, classmates, colleagues and alumni 

to grow your network
• Use LinkedIn to research companies, employees, recruiters before 

networking, EIS’s and coffee chats
• Be specific when requesting connections - who are you and why 

you would like to connect (use your pitch!).
• Don’t directly ask for a job or overstep on first outreach
• A premium account is not necessary - basic is all you need for 

most networking and research activities

RESEARCH TIPS AND TOOLS

BEST PRACTICES

• Alumni 
 Ì Search School - click “See Alumni” - 

keyword search or add filters
• Current and former employees at 

your target companies
• Classmates
• Colleagues

Use Wharton as a school filter to find alumni

Select target companies

Use the search bar, and refine your 
search by using filters. Search for:

Use your searches to find and make new connections, learn about career progression, 
and discover and join groups relevant to your target industries.


